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Marketing Executive
Job Description

1. Job Details

	Job Title: 

	Marketing Executive
	Job Family:
	Management, Specialist & Administration

	Line Manager:
	Business Development Manager
	Grade:
	5: £31,396 – £34,980
6: £37,099 - £41,732

	Full Time/Part Time:
	
	Full Time – 37 hours per week
	Duration of Appointment:
	Open-ended



2. Job Purpose
The role will provide marketing expertise to 3 main areas of SAMS, maximising the ability to communicate to target customer segments.  

The role will support SAMS Enterprise, the Culture Collection of Algae and Protozoa (CCAP) and the Education Teams to develop and enhance marketing activities. This will be achieved through the development and management of digital and traditional marketing materials and events, specific targeting of customer segments and assisting in the implementation of customer relationship management (CRM) software.

The role requires a strong understanding of marketing principles, excellent communication skills, and the ability to manage multiple projects simultaneously.

	3. Main Responsibilities
This position is advertised across two grades. Where a candidate is appointed at the higher grade, the duties and responsibilities will be adjusted on appointment to reflect this:

	
Responsibility Areas

	Approx. %
of time

	The role will support SAMS Enterprise, CCAP and student recruitment marketing activities.

Key marketing activities will include the following:

	

	SAMS ENTERPRISE

	· Review, enhance and manage SAMS Enterprise’s online presence, including reviewing and updating the main consultancy website as well as affiliated product and academy websites.
· Lead, coordinate and monitor social media activities and campaigns focusing initially on SAMS Enterprise consultancy services. Also work with others promoting our product portfolio including SIMBA, Seaweed Nursery products and NewDepomod plus Seaweed and Robotics academies
· Develop, deliver, review and adapt a comprehensive marketing plan for SAMS consultancy services.
· Coordinate the creation of marketing materials for SAMS Enterprise such as brochures, presentations, films, animations, banners, merchandise and other collateral where appropriate.

	75

	CCAP

	· Review, assess and update the CCAP website.
· Develop direct and indirect marketing strategies, campaigns, approaches, and measures of success for CCAP.
· Management of CCAP’s social media presence.

	15

	STUDENT RECRUITMENT

	· Develop, deliver, review and adapt a cost-effective international student recruitment plan for undergraduate and taught postgraduate programmes, coordinated with UHI’s international recruitment team (social media / web)
· Where required, support student recruitment events such as open days and career events.

	

10

	ALL

	· Work with the SAMS Communications and IT teams to ensure all digital marketing leverages AI opportunities. 
· Deploy the marketing strategy to maximise key SAMS Enterprise and CCAP products and services. Report and monitor outcomes for senior management and implement improvement actions. Assist in the development of marketing strategies with senior management team.
· Collaborate with the SAMS Communications team to ensure marketing materials are visually appealing and align with brand guidelines.
· Write and edit content for marketing materials, including blog posts, newsletters, email campaigns, and case studies. Coordinate, write and edit customer testimonials and coordinate with the Comms team to ensure timely posting and institutional support.
· Identify opportunities in the trade press editions and liaise with Comms in developing and publishing articles and editorials where appropriate.
· Working with CCAP and SAMS Enterprise to understand industry trends, competitors, and customer needs to inform content creation and marketing strategies.
· With Business Development Managers, develop and manage the content calendars and track the performance of marketing campaigns for SAMS Enterprise and CCAP. 
· Provide insights and recommendations based on data analysis to assess impact of marketing campaigns with a view to improve future marketing, proposal efforts, and return on investment.
· Highlight gap areas and discuss options to address.
· Manage budget for certain marketing activities.
	Ongoing

	Be proactive in the application of SAMS Health and Safety Procedures.
	Ongoing



	



4. Planning and Organising
· Manage time and development of multiple concurrent marketing campaigns across different strategic areas of SAMS Enterprise and CCAP.
· Develop own materials whilst managing timely input from other contributors when required.
· Support and contribute to the business development, tenders/contracts and project delivery function within SAMS Enterprise. Engage and work closely with SAMS Communications team to ensure brand delivery and message is consistent in SAMS Group.
· Plan and manage own ongoing tasks and deliverables, as well as contributory efforts, prioritising and reprioritising as needed across multiple projects.
· Periodically assess the efficacy of marketing campaigns, optimising strategies based on advertising impact and other metrics.  Provide reports on marketing outcomes and ROI and report insights to CCAP and SAMS Enterprise managers.

5. Problem-Solving
· Fully understand market requirements to inform marketing material content.
· Source and select appropriate information to inform the marketing material development process.
· Identify and secure appropriate support from colleagues to develop material.
· Identify marketing approaches to best engage with different market sectors.

6. Decision-Making
· Identification and selection of marketing opportunities, engaging with SAMS Enterprise and CCAP managers in assessment and selection of marketing priorities.
· Development of the marketing function for SAMS Enterprise and CCAP.
· Develop Customer Relationship Management (CRM) software and integrate it within existing SAMS Group digital infrastructure and processes. 

7. Key Contacts/Relationships  
· Business Development Manager and Proposals Manager in SAMS Enterprise.
· Liaising with Sales and Marketing Executive, Head of Enterprise; Head of CCAP, CCAP Administrator, Project Managers, Quality Manager. 
· Liaising and coordinating activity and outputs closely with SAMS Communications Team.
· Represent SAMS in telephone and e-communications, and at client meetings, at academic and industrial conferences and tradeshows, where required.




8. Skills, Knowledge and Experience needed for the Job
· Previous digital marketing experience including content creation, management, SEO principles, and customer relationship management (CRM), bachelor’s or experience earned equivalent marketing qualification.
· Strong communication skills – able to write compelling material and visual content to engage with diverse audiences.  Attention to detail will be important with solid proof-reading/editing and writing skills.  Able to build positive working relations with internal/external customers.
· Commercial awareness – understand the marketplace and industry-specific trends.  Able to adapt – the marketing landscape is ever evolving.  
· Creative/Innovative - able to think outside the box.  Propose campaigns to enhance current audiences and target new audiences.
· Technical expertise – able to apply a number of social media and other e-platforms for impact and success, experience of website development, MS Office skills, experience in using suitable design software (e.g. Canva, Adobe Design etc).
· Ability to use Google Analytics to generate useful metrics to track and monitor success, reach, and return on investment across campaigns.
· Analytical thinker – able to interpret data, recognise patterns and strategise accordingly.  
· Develop and maintain knowledge of the target markets to develop digital marketing campaigns to maximise sales opportunities.
· Ability to manage a varied workload and work under pressure to produce high-quality outputs to tight deadlines with shifting priorities.  Able to make decisions within your own job remit.
· Ability to collate data from multiple sources, manage information, appropriately interpretating contributions, and incorporate these into marketing development.
· Some financial experience, such as sales managing a budget, reporting, purchasing and invoicing.
· Self-motivated and resilient with the ability to engage at all levels across the wider SAMS group.

9. Dimensions – Scope of role 
· Manage SAMS Enterprise and CCAP marketing activities.  
· Develop marketing strategies and campaigns to promote and grow CCAP and SAMS Enterprise research, products and services.
· Using expertise, contribute to increasing revenue and visibility.
· Use expertise to promote activities and maximise impact.
· Monitor activities on a regular basis and report on effects of marketing campaigns.  
· Keep abreast of marketing changes/trends and revise accordingly to stay ahead of competitors. 
· Able to travel - may be required to attend various events.

What can SAMS offer you?
Please right click and select ‘open in new tab’
Our Values and culture
We strive to be a world-class marine science enterprise that underpins regional, national, and international policy, and societal action to secure healthy and sustainable oceans.
As a workforce, we have a strong family and team culture, helping each other to achieve our goals.
Remuneration
We offer a competitive salary and pension as well as employee benefits package.  We also have a number of supportive policies to assist absence, family, and other leave types.
Career Goals
SAMS provides a supportive learning and career growth environment for those looking for that next step in their career or upskill in the workplace. This may be through opportunities to develop techniques, learn more about the science objectives for the group, gain some tutorial opportunities, as well as attend meetings and CPD events.
We’ll provide you with a good start as you join SAMS
SAMS provides an excellent induction which is a great introduction to the organisation, the facilities, your department and team, and provides that support that you need over the early months joining a new organisation. We will also provide you with office space, computing equipment and ensure this is ready for you on your first day of work.  
Employee Benefits
In addition to a general remuneration package which includes a generous salary, pension, and sickness absence policy, we offer a number of employee benefits to our staff, some of which are listed below:

· Flexible & Hybrid working arrangements (up to 2 days working from home) – will depend on role dynamic.
· Purchase of additional annual leave – up to 20 days per annum
· Access to shopping discounts as well as local shop and leisure discounted memberships
· Cycle to work scheme
· Purchase of technology 
· Payroll Giving 
· Salary Sacrifice – pensions
· Access to wellbeing portals which provide support for mental health, nutrition and fitness and GP referral scheme
· Occupational health support
· Welfare support on site
· Sabbatical scheme
· A number of training and development courses to assist you with your career development – leadership, coaching and mentoring.
· Free car parking
· Electric car charge points on-site

SAMS’ commitment to gender equality has been recognised, as our institute was presented with an Athena SWAN (Scientific Women’s Academic Network) Bronze Award and is currently working towards Investors in Diversity accreditation.

SAMS follows Fair Work Practices.

SAMS is a Real Living Wage Employer.

As an Academic Partner of the University of the Highlands & Islands (UHI), SAMS is designated as an educational establishment and subject to the provisions of the Protection of Children (Scotland) Act.  Certain roles may be subject to a satisfactory check by Disclosure (Scotland) as a condition of their appointment.
Applications must include CV and Cover Letter and should be sent electronically to recruitment@sams.ac.uk quoting Job Ref. ‘SE1/25.DC’ in the subject line.
The closing date for applications is 6th January 2026.
Interviews to be held in January 2026.
Please note, we prefer to contact referees prior to interview.
Guidance for Applicants 
This position unfortunately does not meet the minimum requirements for sponsorship to work in the UK.  You must therefore have the rights in place to work in the UK already.
Your application – what are we looking for?
We are looking for a full CV – please remember to document all your relevant work experience, listed with the most recent first. You should also include your educational achievements with your most recent qualification first.  You should include skills and competencies gained from previous employment or education.  This should be specific to the job description.  Also, please include details of two referees, one referee at least from your current role, who we may contact if invited for interview.    

We enjoy reading cover letters and these are an important part of the application.  In the letter, connect your past accomplishments with the requirements listed in the job description. Focus on your most relevant experience, qualifications, and skills. Where possible, quantify your accomplishments with facts and data.  
 Useful links 
· How to write a flawless cover letter (please right click and select open in new tab)
· How to write a CV (please right click and select open in new tab)
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